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Good marketing medicine for Physicians Plus.

Client: Physicians Plus, a managed care organization in south central g
Wisconsin, offers cutting-edge health plan products.

Challenge: Physicians Plus was seen as a commodity and needed
competitive sales tools that were distinct, yet in sync with their B2B
and consumer advertising.

BIG Rewards.

Response: Our creative design approach and collateral system
solution was so extendable that it has been applied to unify the
website and other customer touch points.

Results: “The Glowac+Harris design captured the emotion of who
we are, and that creative platform is still resonating through our
communications three years later.” — Kathryne Auerback, Director of Marketing, Physicians Plus

THY Choices.

608+232+9696
\_ www.glowacharris.com

ADVERTISING + PUBLIC RELATIONS + BRAND CONSULTING + MARKET RESEARCH J




